
 

 

 

General project information  

Project name Dystrybutor Dobra 

Organisation name Stowarzyszenie MONAR 

Year of project foundation 2014 

Short project description (in one sentence) Dystrybutor Dobra is a network of vending 

machines, through which the sale of handicrafts 

manufactured by Polish social enterprises will take 

place. This is a unique sales channel, the first in the 

world. 

Website http://www.monar.org/ 

Contact biuro@monar.org 

 

Visuals of the project  

Do you have project logo? If yes, please, upload it here.  

 

 

Can you share some project photo with us? 



 

 

 



 

 

 

Social issue that is addressed by the project  

What is the background of the social issue? What are the causes of it?  

How can a simple vending machine help people who are at risk of social exclusion? One of the 
elements of the support system devised by MONAR is post-rehabilitation, which forms a bridge 
between the drug therapy for addicts or homeless people and their social re-integration and 
return to self-sufficiency. Besides providing a place to live, the most important element of the 
support provided is preparing the former addict or homeless person to become employable. For 
this reason, the organisation runs projects which aim is to teach social and professional skills and 
create new places of work. People treated in MONAR are people “with baggage:” ex-addicts, 
alcoholics or some with a criminal past. It is almost impossible for people like that to find work. 

 

Is the social issue somehow specific for your country/region or can we expect that similar issue 

could be solved in the Czech Republic as well?  

It is not specific just for Poland. The social issue is worldwide so the project in transferable.  

 

Description of the project target group  

Can you describe project target group? What is its size, is the target group somehow specific for 

the country/region?  



 

The idea of "Distributor of Good" appeared in 2014. It involves the creation of vending machines 
selling products manufactured by social enterprises with a clear marking of the mission and social 
strategy. "Dystrybutor Dobra" is a response to the need to activate people at risk of social 
exclusion: unemployed women, single mothers or MONAR patients after completed therapy - 
these people will be involved in the production and operation of machines, and the profit from 
sale will be reinvested for social purposes. The project also serves the activation of seniors in 
partnership with the Active Senior Association. 

 

 

In which territory do you address the social issue?  

Poland 

 

 

Description of the social innovation 

What are the key features of your innovation?  

Dystrybutor Dobra is therefore a symbolic incubator of various social groups. Although it still has 
no physical contact between them, it ideologically combines, for example, a person excluded from 
the labor market with a shopping center client and people managing this gallery. Their common 
denominator is the good generated by the pro-social purchase. The customer consciously buys a 
product made by a proven social enterprise. He is informed about non-profit goals. As part of the 
CSR strategy, shopping malls and other entities will provide free of charge places where the 
characteristic machines will be placed - rebuilt based on the design of the Design Department of 
the Academy of Fine Arts in Warsaw.  
 
The mechanism will operate based on win-win strategies - image-related benefits for these 
entities (ethical business) and lower distribution costs for a social enterprise. It is a community 
venture and a wise and creative way of helping, activating all parties to action. 

 

 

Who are your competitors? How do you differ?  

They do not have any competitor in Poland now.   

 

 

 



 

Short project history  

Can you provide short project history (milestones - year and what happened)? 

The idea of Dystrybutor Dobra was created on the initiative of the MONAR Association in 2014. It 
involves the creation of vending machines selling products manufactured by social economy 
entities with a clear marking of the mission and social strategy. 

 


